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It’s Amazing What an Oil Change Can Do



Global brand recognition 
and loyalty
Mobil 1 is a global brand. We’re known 
for quality, and have a long history of 
technological innovation. As a Mobil 1 Lube 
Express operator, you’ll capitalize on that 
world-class reputation. 

• More than 2,400 Mobil 1 Lube Change 
Centers span the globe

• Mobil 1 is the offi cial motor oil of NASCAR®

• Chosen for factory fi ll by more auto 
manufacturers than any other oil brand in 
the world

A product line for today 
and tomorrow
The Mobil brand increases profi t potential 
by addressing today’s—and tomorrow’s—
market trends:

• Move to synthetics. Fourteen of the 20 
best-selling cars are factory-fi lled with 
synthetics*. 

• Longer ownership. Customers are 
keeping their cars for an average of 10 
years**,  creating the need for both high 
mileage and premium oils.  

• Longer oil-change intervals†. Most major 
auto manufacturers will recommend oil 
drain intervals of at least 10,000 miles for 
their 2011 models.

 * J.D. Power and Associates, 2010.
 ** Ward Automotive, U.S. Vehicle Average Age and Scrappage Rates, 

   1999 -2009.
 † 2010 ExxonMobil Internal Assessment 

Tools that help drive profi ts 
and repeat business
Help increase your profi ts and sales of 
premium products with tools like:

• AutoNetTV for Mobil 1 Lube Express

• Mobil Performance Academy in-person 
and online training 

• National promotions 

• Advertising templates, radio ad scripts, 
banners, and more 

The best of both worlds 
With Mobil 1 Lube Express, you get the best 
of both worlds: you maintain your independent 
ownership, plus gain the strength and support 
of the Mobil 1 brand.
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A product line for today A product line for today Increase your profi t potential 
with Mobil 1 Lube Express 
The quick lube industry is seriously 
competitive. To survive, you have to keep up 
with emerging market trends to effectively 
attract and retain customers. But now you can 
give your business a competitive edge.  

• 79 percent of operators reported the Mobil 1 
Lube Express program had improved 
their profi tability*
Source: 2010 Mobil 1 Lube Express Operators’ Survey



Here’s what your peers are saying  
See why these installers are satisfi ed with their choice to become a Mobil 1 Lube Express operator.

Go to mobil1lubeexpress.com to learn more about the Mobil 1 Lube Express program. 
Or call your ExxonMobil distributor sales representative for your customized 
assessment today.

“The brand of oil we stock 
makes a difference and 
has been instrumental in 
getting new customers 
and retaining their 
business.” 
 — Dave Jewell
     Cumberland, Maryland
     Mobil 1 Lube Express
     operator 

For questions or inquiries, please call 1-800-667-6680 
or contact your local ExxonMobil sales representative. Mobil, Mobil 1, the 1 Icon, and the Mobil logotype are trademarks of Exxon Mobil Corporation 

or one of its subsidiaries. ©2009 Exxon Mobil Corporation

 NASCAR® is a registered trademark of the National Association for Stock Car Auto Racing, Inc. 

Mobil 1 Lube Express
Cumberland, Maryland 

Dave Jewell is the owner/operator of a Mobil 1 
Lube Express in Cumberland, Maryland. He, 
and his wife Kathy, opened their three-bay quick 
lube service in 1996. Dave’s 13 years in the 
business have taught him a thing or two about 
the importance of personalized customer service 
and providing customers with a brand of motor oil 
in which they can be confident. 

In September 2007, Dave converted his quick lube to a Mobil 1 Lube 
Express and began to offer Mobil 1 and Mobil Premium Motor Oils. 
Since then, he has seen greater customer retention and an added 
appreciation of his oil offerings by clients. This is what Dave had to 
say about his experience with Mobil 1 and Mobil Premium Motor 
Oils:  

On Finding the Right Oil For Your Customers:

Our technicians have gone through the ExxonMobil training and 
are very well versed on the products that we carry and the best 
way to present them to customers. As soon as a client comes in, 
we look over the vehicle history on each work order and talk with 
the customer to discuss his or her driving habits. This provides an 
opportunity to introduce customers to Mobil 1 and Mobil Premium 
Motor Oils, and we can work together to find an oil that might offer 
better performance for our customers on an individual basis. 

On Customer Retention:

The brand of oil we stock makes a difference and has been 
instrumental in getting new customers and retaining their business. 
We also take pride in offering the best customer service possible to 
each person who drives into our bays. We work to form relationships 
with our customers and they genuinely value our opinion when it 
comes to car care recommendations.  

On Helping Customers Save Money in a Tough Economy:  

With the economy today, we are seeing more and more customers 
with older vehicles that want to prolong the life of their investment for 
as long as possible.  Because of this, Mobil 1 and Mobil Clean High 
Mileage have been very popular for us.  Customers who tend to go 
longer between drain intervals to save time and money especially 
like the assurance of having added protection from these premium 
Mobil oils in their older vehicles.  

“The brand of oil we stock makes a difference and 
has been instrumental in getting new customers and 
retaining their business”

P r o o f  o f  P e r f o r m a n c e

“Mobil Premium Motor Oils 
and fi lters sell well because 
it is easy to explain 
their unique benefi ts to 
customers.” 
 — Rick Listro
     South Florida
     Mobil 1 Lube Express   
           operator

“We have always carried 
Mobil 1 due to high 
demand; however, being 
branded as such has 
increased our sales at 
least 10% on that 
product alone.” 
 —Jerry Johns
     Portland, Tennessee
     Mobil 1 Lube Express   
      operator
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